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On Line Link Back
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sgusninu (Smart Phone)
+

Tendaaliintisn (Social Network)

waTuTad v l,flmnaonmmoqﬂuaﬂmuwm
(New Technology) Hu31na(New Consumer
Behavior Society)
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1. eupud1ina(Consumer)
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SDCIaIanlcs 1. eupus1na(Consumer)

aunnaulunndsanailadiandaadiaiisn fa
Uszanzuaad “dseinalaiidaaiuing

(People who use social network are population of
Socialnomics Nation) ”
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1. eupud1ina(Consumer)

dsduuuni1sladdia(law
A1laa) uaraliidanivann
Huslaanisaasinacng
guwdv (Life style change)
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mivau (Direction of
Consumer Effect Power)
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Connection)
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1. eunudIna(Consumer)
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1. enupustha(Consumer)
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1. eaupudina(Consumer)
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1. eaupudina(Consumer)
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1. aunudina(Consumer)
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Desire to 24 Hs Creatives

I-want-to-know
moments

65%

of online consumers
look up more information
online now versus a

few years ago.2

66%

of smartphone users turn
to their phones to look up
something they saw in a
TV commercial.3

I-want-to-go
moments

2X

increase in "near me"
search interest in
the past year.*

82%

of smartphone users
use a search engine
when looking for a
local business.®

ausiavn1saavaulu Digital Native

I-want-to-buy
moments

82%

of smartphone users
consult their phones
while in a store deciding
what to buy.®

29%

increase in mobile
conversion rates in
the past year.?
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Micro Moment
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Desire to 24 Hs Creatives Aausiavn1saadnulu Digital Native

I-want-to-know I-want-to-go I-want-to-do I-want-to-buy
moments moments moments moments

65% 2X 91% 82%

of online consumers increase in "near me" of smartphone users turn of smartphone users
look up more information search interest in to their phones for ideas consult their phones
online now versus a the past year.* while doing a task.® while in a store deciding
few years ago.? what to buy.®

66% 82% 100M+ 29%

of smartphone users turn of smartphone users hours of “how-to” content increase in mobile
to their phones to look up use a search engine have been watched on conversion rates in
something they saw in a when looking for a YouTube so far this year.” the past year.®

TV commercial.? local business.®




aNusiavn1suavaulu Digital Native

Micro Moment Aun1ssis19NgfiNnssuAIKNLSIAA

« Want to Know

« Want to go wiuiluaannlilA
1611 Aggoda

« Want to do

« Want to buy t1iiuiaain
atnnlanadela navnauduay
1Taviun




I-Want-to-know Moments 1na Google uanin

. nunuwmauamumwaau”lamwumnmum 65%
a
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3
aInsvad (deizavilvinavifluidaviivaraausiudas
I-want-to-know wa7)
moments

U
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650/0 . uJamm‘imuuumuanmavnwauammnuaum
of online consumers ﬂ\"ﬂa'\?ﬂ?ﬂuaﬂamyﬂ | 5
look up more information - anaadTuTuniuilaz iagn@waayandiianiwuu
online now versus a o
few years ago.? LN ﬂsvm‘m Hard sale
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of smartphone users turn A1l dinanddudoly dnliduardriauasingls

to their phones to look up
something they saw in a
TV commercial.?




ahenannsuasnnlil (I-want-to-go Moments)

. dusuahenarnsuasnliiiu Google uan3inluil
MuunnAuYinAsAuLn “Near me” usasa1un
1&g ANUNAAUAY 2 Wi

I-want-to-go . uaznddyda 82% waviladsusuiWulad Search

moments Engine Tun1sAuunnssAudanan1stuviavau
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when looking for a
local business.®




3. alganiiduannniin (I-want-to-do Moments)

ai"m'%’y?j'wnmﬁ Google uani1 91% uaveladzu1N
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a1y

Taaniinisaurinuazgaail “*How to” u1nnnia 100 avu
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I-want-to-buy
moments

82%

of smartphone users
consult their phones
while in a store deciding
what to buy.®

ASK:

increase in mobile
conversion rates in
the past year.®

4. afrgnaniiduaunnda (I-want-to-buy Moments)
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I-want-to-know I-want-to-go I-want-to-buy
moments moments moments moments

Be There : vinlvianantaasntunneg Tuuiu
Be Useful : Widvifluilsziaaminuanan
Be Quick : mauauaognmmumwsmﬁa



2. cnumnaiuiad warzaya(Technology & Data) :




2. cnumnaiuiad warzaya(Technology & Data) :

- adnsainnduludinildsciriuazgn
iaunamaduinastiatiatisn
(IoT always in people daily life)
LAY

. svuuvfiumasmaumwmaauvlna
moq wmmmsmaumaaams
5LUINILASDIRNS AL U LT

(Sensors are tool that link
machine with people)

12/1/2018 viwat mai iIAM@PIM



2. cnumnaiuiad wazadaya(Technology & Data :

News Feeds

Personal Relationships
Miscellaneous H
e ——
TN P

O S cam
E ) oR®
Social Y e
=
Networks [ Text, Mobile Web
A NEWS
av A\ 4
Reviews K I Newspaper Ads,

= ; Multi-Channel Life - Articles
'. -
e H -
In-Store \ \ { Website, Online
Experience mentions, Ads

Social Networks

Television =
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1.

2ayataiil dazayatdeaniAnfu
Ainuazlanalaauavnusinalanuiu
Nud1a( Data are big volume of life
and life Style)

fiaya wsauviiaugunsneaasiinnis
aata (Data are treasure of
marketing staff)

ad1usatlamulinng aavaya
uaziinunlalaagvtmiunsaulunisvin
ana1n(Need Interpret and apply
skill)




2. snumaiuiad warzaya(Technology & Data) :

wmatuladnasriniitdatluuinnssunisaaie
0 sluuuTusisnnune iy
+ waluladididaul’dy v3a Augmented Reality
MmilunsnaunaIuszrIImalulad 2D, 3D
. udalnaInidunIndavaneg Ngnafauauu
Tanuivanuiluaizy dvazsanuisauagiunu
aunsainelE Tudazilu
- duay,
« ARAYIUsgUIsNINULazuildn
* WIUANLAL 12U Google Glasses
dvazaravitiidasviduiiuiinainu
vrduladuidnuin way
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2. enunatulad warzaya(Technology & Data) :

- 2172181919 Location Base Data

. .' Intelligent
1st Beacon g * MirluinAsaansdIuIsaLane
Showcase With = Y nauihwngleiilusiauaaa o nan
e A LazAnIUNGaINIS
ah-— W + Tunarssufdvarandil aeitsa
. A AP Winualuninauasazidluiasidag

AAIIUNUIN TUAUNANANGA 1L

- iinaud duwaias (Beacons Sensor)
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3. d1un1sAads : L o
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“@’J Multi-Channel = AN TNINAL FINUNW Azflvnaat
Blogs MARKETING Business Cards | _ | _ ¥
// o uatnAluladlnigazdunuinunndu
~ a4 navanil 2560 tfusull tnsusuag

J:I_;ml @ \V/ “Webinar dagmendnlunisidnfvgustanda
v/ Mobile Devices way
v+ Social media flunns
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CRENME O0R CURATE ) Curated Content fluunan
- AEr VIV VIR nmsema . sy gadudiniaignasieassatag

89719 20% . -
I WU 1AM

o ASTIALIANULAMAUDLNYIINLSD 3
WNanNsZNuU
e Nusyuazitlurvniaeg

6\ o ugarAnnvUN tlTuan
T = dusIALs)
dnmseae e . finA1saa1ndvaavlsusuuuu i

Curation Aa N1557UTIN LIEULEY ARNTAY nsun'saomaua N daanaad uigaiunIsalagiigia

Lﬂﬂllaﬂl,l,a'l 1311 Curation Mﬂﬂﬂﬂ\']ﬂ')‘iﬂﬂ"l‘ﬂ‘lﬁ%ﬁ&\‘]‘lﬂﬂﬁ
?.IB?JEQ‘VI‘HG\LQH

12/1/2018 https://khunsundotcom.wordpress.com/2015/01/02/curation-% viwat mai IAM@PIM



3. suN1sdadS °

12/1/201

aan 4.0 tilugauiivianisiinsy

1. watuiadaaliisn
gNTaLNAINRAUKNLSITNA
R EITE RPN S VB PG
AU

2. Shusadsunauileay
AN A AILs I TvinaL
Tantinsylanauiuung
1aiilusrauana



ANSWRILIANNFAIEAINIvINIana I TuTana a1

QLIIEE
AU ua
ANSO AN LN
aUNA6n Aa

Mass Customizati
HLAUNAISTVNA AN

. aed®
u,l.n'
P*plon
Marketing

N/

IMILLNU
AR

matuiad
+
A aNUIAIA

(BIG DATA)

UULUHUAIO uas
Asanduladiaduan

‘ a3 AU

WU1NA

, ?

& .
b




Customer Journey

AanNs5un1v) TuN13AaduaT AL TAA tAnaia 4.0

Ji J2], J3l, Jal, Jsl, Jel,
V4 \ \ \ \ "%
AWARENESS RESEARCH DECISION PRE-PURCHASE PURCHASE POST-PURCHASE

Soow

Congorston :
Looo YA

1. Buanaula uazdasn1sdudn
. AUKI2aaINAULRaSLTN Nvaaivldaaasuusua udan 557 uaraulnac?
. Madnduladia? uadaviinzayanauindananluuiing Wunivazainusala
. aunldsTuduninaulaiuduaniie
. Aagus
6. wialdaavldFum Kusinaardirduaisna a16AnAull uaarlulsziula wanL,
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Customer Journey _
Aanssunvlun1sdadual aadnus1na ganaia 4.0

Digital Touchpoints

SOCIAL ADS COMMUNETY
PPC a® ® REVIEWS SOCIAL

NETWORKsS @&
— \. BLOG r \ (
§ i WEBSITE
- |

NEWSLETTER

P sln

PROMOTIONS

b

£

=4
i@
.‘f((.

ONLINE ADS @& MEDIA BLOG @
=
CONSIDERATION '
4 > \
mcl:—'r @ / STORE FAQ
.~ voro . e
PR OF MOUTH
ECOMMERCE

RADIO

TV - PRINT

Physical Touchpoints
https://www.northstudio.com/blog/customer-journey-mapping-why-you-need-it
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Apply Push and Pull Marketing To The Buying Process
| Digital Channels |

Digital Reviews Video  Website Mobile,

o) Graph, Chart IM/Chat, Blogs
TN Social Media Ads Post Project Survey Email
K
N\ Blogs, Articles Comments on
Online Ads \ . v ’
ha Directories Email Social Sites Newsietter
) Conside Decision Post purchase
- Sales Team Customer/
£ Direct Mall '
Social Media 2 Social Event Promohon on
Invoice
& IN-Store/Webstore
S0, Call Promotion
TV, Print Review

™ Physcal Channal

“ @ PUSH MARKETING CHANNELS ¥ PULL MARKETING CHANNELS




MIAAALA 4 n1saangain 4.0uiusag
Marketing

- Micro Segmentation,

« Customer journey,

- Big data,

« People based Marketing,

- Marketing Automation,

« Omni Channel Management
Engagement Marketing

. lafatasnrennadasneneusina
graanlal |

- avsdazidanluziayantanann
nafinssunIsdadumiIaaduszTna

- TafszuudGdanaaduinasiiiniduziaya
waruan1sana ldnwsaudu
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% E-F:IJCIdCC:IET Web pnm
ME'IjiCI Adds Ads
Sacial Media Sites Your Welbsite

—
Multi-Channel ¥ )

“—r—"

MARKETING Business Cards

Ar’n-::les I ]r Teleseminars/
Webinars

“-."|dec.‘x5 Ermail Direct Mail
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Asaviianan 519518 18uINNIYNISH AR LAZANSANE

Online marketing Offline rf,:

marketing media i

e Website or e Newspaper =

blog e TV or Radio £

* Email e Brochureor
e Social media Flyer

Number
of

Online: hosting, prospect
web

development, SEO

Online: worldwide

Offline: space, Offline: amount
media, ads of peoplewho
development, read newspaper
human resources or hear radio

http://marketingforbeginner.blogspot.com
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Advertising & Promotion Commerce & Sales Data Management

Mobile Marketing BT — . - - Retail & Proximity Marketing Ty Audience/Market Data & Data Enhancement Talent Management
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